


WHO ARE WE?



MISSION

VISON AND VALUES

GOAL

MISSION VISION VALUES



· Age:
· Gender:
· Consumers seeking nostalgia: 

· Health-conscious individuals: 

· Organic nut and dried fruit enthusiasts: 

· Expatriates: 

· Cultural enthusiasts:

WHO’S THE TARGET 

AUDIENCE



Sabrina’s unique selling 
proposition (USP) 



TONE OF VOICE

 vibrant, 
nostalgic, and trustworthy.


